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O P P O S I T E  The spicy-sweet, myrrhlike fragrance and moisturizing qualities of ’Constance Spry’ roses lend their petals to 

Stonegate Farm’s fl oral hydrosols, or refreshing facial sprays. A B O V E  Jill Rowe sorts newly harvested chamomile before bundling and hanging 

it to dry in the greenhouse’s low-humidity, high-heat conditions.
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OW LIGHT BARELY SPLINTERS THROUGH THE TREES AS 

Matthew Benson pours himself a cup of bracing cappuccino, 

slips into his Dansko clogs, and steps out to greet Stonegate 

Farm. “The bees are kind of humming around, and the chickens are 

murmuring in the run; everything is waking up, and it’s a beautiful 

moment,” Matthew says of his early morning walks around the 

3 acres he’s carefully nurtured since 1998. “There’s a wonderful 

conveyance when you’re out in things that matter. It’s an emotional, 

spiritual, sensory experience, and it really starts your day off right.”

Twenty years ago, Matthew couldn’t have imagined mornings 

like this. When he first laid eyes on the 1860s outbuildings of a 

former estate in New York’s Hudson Valley, he realized that despite 

an entanglement of sumac, wild grape, and poison ivy with ragtag 

structures, he needed this place as much as it needed him. As a New 

York City-based photographer, he was “sort of done with the bustle 

and hyperbole of New York, the cement, the steel, and the hardness of 

that life.” And as the child of a cultural attaché who moved every few 

years, he saw the chance to finally develop a relationship with place. 

More than a lush canvas in the hands of its artist-creator, 

Stonegate Farm provides Matthew an incubator for ideas. The 

acreage serves as a model for small-scale sustainable farming, and for 

10 years its CSA (community-supported agriculture) has encouraged 

appreciation for specialty organic edibles such as purple perilla, 

red-veined sorrel, quince, and black currant. But when the intensely 

planted veggies left the soil “panting for nutrients,” Matthew and 

partner Jill Rowe envisioned the farm’s newest iteration—beauty 

and wellness products based on organic perennial flowers, fruit, and 

herbs that will give the soil a breather and expand on their ideas of 

integrating beauty with well-being.

To call the new venture thoughtfully curated may be an 

understatement. Attention to detail runs deep. Four-liter field jars 

contain a solar-infusion base of cold-pressed sunflower oil chosen 

specifically for the plant’s molecular relationship with light. Toners 

with malic acid extracted from historic apple tree leaves, tinctures 

with elderberry and aronia juice, and a signature anise hyssop and 

lemon balm scent all derive from the farm.

“We’re promoting the idea of all these plants growing here in 

l

O P P O S I T E  Sunflowers and hibiscus frame a glimpse of the Carpenter Gothic 

barns. Owner Matthew Benson plans to double the size of the flower plots to 

a half-acre to support a new botanical-rich beauty and wellness line. T O P 

R I G H T  An herb garden overflowing with thyme, sage, oregano, and rosemary 

fronts a vintage Lord and Burnham greenhouse. M I D D L E  R I G H T  Sage 

shares a bed with nasturtiums. B O T T O M  R I G H T  Dried flowers and herbs 

sit tight in sealed jars, awaiting their six- to eight-week infusion in organic 

sunflower oil before being added to serums and other beauty products.



A B O V E  Hydrangeas and roses grace the front of the once plain gray barn that Matthew adorned with a cupola and finials, followed  

by other embellishments. “I gilded that lily,” he says. O P P O S I T E  Rows of cosmos, nasturtiums, and zinnias do a kind of line dance in the flower farm.  

“I wanted to show that farming can be beautiful,” Matthew says. “I design with color pattern and symmetry in mind.”



85

COUNTRY 

HOME   

EARLY SPRING 2019



A B O V E  L E F T  Dried anise hyssop 

flowers and leaves are stripped 

from their stems before being 

infused in the sunflower oil.  

A B O V E  The heady synergistic 

fragrance profile of honeysuckle 

and rose will grace a revitalizing 

facial toner. L E F T  Macerating 

these calendula flowers before 

infusion maximizes the end results 

by exposing as much plant surface 

as possible to the oil. B E L O W

Hawthorn distills into a hydrosol, 

also known as a “flower water.” 



R I G H T  Bundles of anise hyssop 

and lemon balm dry in the 

greenhouse, sharing the warmth 

with 10 types of in-ground figs. 

B E L O W  Apothecary shelves 

display jars of dried calendula and 

chamomile, as well as preliminary 

packaging for the new product 

line. B O T T O M  “Chamomile is one 

of our hero botanicals,” Matthew 

says of this herbal powerhouse 

of antioxidants with antiseptic 

properties. “It has a lot of efficacy 

wherever it’s used.”

a constituent harmony,” Matthew says. “They’re not made in a 

Crock-Pot in a garage using things trucked from all over the world.”

Likewise, Matthew and Jill plan to distinguish the line with 

a holistic view, and spa days, wellness summits, and a seasonal 

summer supper program all lie on the farm’s horizon. The couple 

hope to inspire people to understand that getting rest, eating well, 

finding joy, and taking time, as they do, to watch morning light cut 

over the land or unwind with an evening glass of wine are all part 

of beauty and wellness, too.

“Building a deeply considered life is what we’re doing,” Matthew 

says. “Cultivating balance, beauty, and harmony internally and 

externally is what we’re all about.” 

RESOURCES, SEE PAGE 110.
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